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A complex idea can be
conveyed with just a single
still image, namely making
It possible to absorb large
amounts of data quickly.
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AND TABLES TO COMPARE DATA
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You can insert graphs from Google Sheets


http://www.google.com/sheets/about/

SlidesCarnival icons are editable shapes.

This means that you can:

® Resize them without losing quality.
® Change fill color and opacity.
® Change line color, width and style.
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Allows a user to listen to a piece of audio without having to
purchase it. The file Is transmitted to a device as it is played

Spotify (Free & Premium

Most Popular Streaming
Service in the U.S. and Japan
Streams music and podcasts
via online radio stations
Premium removes ads and
allows mobile users to select
songs

L X4

0‘0

L X4

YouTube (Free & Premium)

Most popular video hosting site
worldwide

Video sharing platform acquired
by Google

Premium removes ads and
allows mobile users to play

audio with the app closed
(Gambardella, 2019) (Spotify, n.d.) (YouTube, n.d.)
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